
Kasun and Chathu recently visited The Food 
Bank to say, “Thank you”. They moved to 
Canada from Sri Lanka in September 2011. 
Kasun had been accepted into the Wilfred 
Laurier University Mathematics program. The 
couple had recently married and looked at 
the move as the beginning of their life 
together. A life in Canada.
 
They wanted to thank you 
because when they came to 
Canada, they didn’t have 
much. Before deciding to come 
to Canada they had scrimped 
and saved and thought they 
were well prepared financially, but 
beginning a new life here was more 
costly than expected.  They needed to 
stretch their dollars farther than they 
imagined. It was a struggle. Fortunately a 
neighbour saw their difficulty and reached out. 
A community food program helped them when 
they needed it most. Thinking back, they realize 
this was one of their most difficult times and yet 
it provides one of their happiest memories.

Thanks to the program and the staff and 
volunteers Kasun and Chathu learned many 
ways to stretch their limited finances, attended 

English as a second language classes and 
accessed food assistance. They learned about 
some strange new foods like peanut butter (so 
thick but tastes good) and turkey.  They still 
laugh at how surprised they were when friends 

showed them how to make stuffing and 
then put it inside the bird –delicious!

Sharing recipes from Sri Lanka 
with new friends while learning 
about the ways of their new 
home helped Kasun and 
Chathu feel like true 
Canadians.

Thanks to caring donors like you, 
more than 1,600 meals and 240 

hampers are distributed every day in 
Waterloo Region. For families like Kasun and 

Chathu, they are an introduction to Canadian 
culture, a gesture of love and a tangible means 
of strengthening our community.

This summer Kasun and Chathu bought 
their first home in Waterloo. Kasun found a 
position working in the tech sector and Chathu 
loves her job at a department store. They were 
very proud to host Chathu’s family in their 
new home!

FRESH APPROACHES

They felt welcomed 
and part of a caring 

community. 
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Upcoming events

You Can Help Make 
Every Plate Full 
This Summer

No Empty Bellies

Sponsors Make 
A Big Impact 

HungerCount 2016



In November, Food Banks Canada released 
the annual HungerCount, a snapshot of 
food bank use across the country. The 
report is a comprehensive look at data 
from more than 4,000 food banks and food 
programs, including Waterloo Region. 
We want to share this important report 
with you and provide local context to 
the findings.

Children continue to make up a 
large proportion of people helped by 
food banks.

The national 2016 HungerCount results are 
mirrored in our community. 36% of the 
31,400 people in Waterloo Region needing 
food support are 18 and under. This is 
comparable to numbers reported by food 
banks across the country.

In Waterloo Region
• 17% are working or on EI

(recently working)
• 34% receive social assistance
• 30% receive disability benefits

Across Canada, single people who live 
alone continue to increase as a percentage 
of those helped by food assistance. In 
Waterloo Region single person households 
rose from 27% of those needing food 
support in 2013 to 50% in 2016. 

The national report noted that immigrants 
and refugees are populations of particular 
concern in many regions of the country. 
More than 1,200 new Syrian-Canadians 
have been welcomed to Waterloo Region in 
the past year. The Food Bank of Waterloo 
Region has provided food starter kits for 200 
households to help them transition from 
shelters to their own homes. 

Food bank use remains unacceptably high 
because there are too few well-paying jobs; 
inadequate supports for people unable to 
work; and inadequate training to prepare 
low-skilled Canadians for well-paying jobs.

Thank you! Your continued support means 
we can help the more than 10,000 men, 
women and children that 
seek assistance 
from a food 
program in 
Waterloo 
Region each 
month.

HUNGERCOUNT 2016

SPONSORS MAKE 
A BIG IMPACT 
Thanks to local companies realizing the 
value of sponsoring local, well-recognize 
charitable programs The Food Bank is able 
to acquire more fresh, frozen and non-per-
ishable food to help more people in Waterloo 
Region who struggle to make ends meet.

Thank you to the sponsors of the 2017 
Community Food and Fund Drive Program:

This support is helping to raise food, funds 
and awareness throughout the community 
so no one will go hungry. Their logos will be 
seen on 250,000 food drive bags and 2,000 
posters distributed & displayed throughout 
our community. Food drives occur year 

round with increased attention in the spring 
and fall. These promotional materials are 
essential to raising the food and funds 
needed to provide more than 6 million meals 
each year in Waterloo Region. We could not 
do this without caring companies like these. 
To host a Food and Fund drive visit here  
bit.ly/RegisterADrive 

There are sponsorship opportunities beyond 
the food and fund drive program. All of our 
sponsorships present a unique opportunity 
for your company to market its business and 
promote its commitment to the community.

Contact Trish at Trishr@thefoodbank.ca 
to find out how to take advantage of these 
opportunities for your company.

http://www.thefoodbank.ca/en/getinvolved/coordinate_a_food_drive.asp


YO U  C A N  H E L P  M A K E  E V E RY  
P L AT E  F U L L  T H I S  S U M M E R
Every summer Canadians look forward to 
enjoying the weather and activities that 
sunshine and warmth bring. Unfortunately, 
summer brings a drop in donations to food 
banks while thousands of Canadians 
struggle to have enough to eat. 

In its third year, the national 
#EveryPlateFullWR campaign is once 
again urging Canadians to address the 
summer meal gap that is facing Canadians 
struggling with hunger. The Food Bank of 
Waterloo Region’s local Every Plate Full 
Campaign aims to raise funds for 35,000 
meals for our neighbours.

Food donations are at their lowest from June 
to August, and The Food Bank’s supplies 
become sparse while the need for food 
assistance continues. The #EveryPlateFullWR 
campaign aims to raise awareness of the 

year-round need for support. We’re asking 
you to join the movement and help raise the 
essential food and funds needed to get the 
organization through this challenging period. 

Join Every Plate Full from May 5th to 
June 9th: 

35 days to raise 35,000 meals
35 days to inspire
35 stories to make every plate full

There are lots of ways to get involved: 
• Start a campaign page at your business to  
 encourage donations from customers,  
 friends, family and peers — be sure to tell  
 us about it so we can help promote it!
• Support local initiatives helping to raise  
 food & funds for The Food Bank
• Spread the word on social media using  
 #EveryPlateFullWR

• Make a monetary donation through   
 thefoodbank.ca/donate to The Food  
 Bank of Waterloo Region  
• Organize a food & fund drive. Learn more  
 and register at bit.ly/RegisterADrive

Let’s help everyone enjoy the summer by 
making Every Plate Full.

As a Canadian company, OpenText has its 
roots in the Waterloo Region, and there is 
an immense sense of pride knowing that we 
help make a difference to families in our 
community. This year was our biggest 
success ever in raising more than 11,200 
meals for those in need through our Food 
and Fund Drive.

Supporting The Food Bank since 1997, we 
wanted to support a local charity in the most 
impactful way.  Feeding our community, its 
children, and those who need it most; now 
that is impactful! 

In previous years we ran our food bank 
campaign during Thanksgiving, but this year 
we decided to run a 7 week “No Empty 
Bellies” campaign over the holiday season.  
Some activities/events included:

•  It’s Raining Cans – Employees who  
 donated 5 or more non-perishable food  
 items received an OpenText umbrella

•  PJ/Athletic Wear Friday – Employees  
 had the opportunity to wear their favourite  
 comfy clothing when they donated 2 or  
 more non-perishable food items 

•  Department Bake Sales 

•  Fill the stocking with loose change –  
 Monetary donations received by 
 employees filled a holiday stocking 

•  Holiday Movie in the OpenText   
 Auditorium – Employees enjoyed   
 popcorn and their favourite holiday movie.  
 The admission cost? 1 or more food items 

OpenText has impacted the Waterloo 
Region greatly by showcasing the 
generosity and care that we have for those 
around us. Knowing that we have played a 

significant role in helping families by 
providing nourishment is extraordinary. 

It is important to help support your 
community.  As our CEO & CTO Mark 
Barrenechea says “Do good while doing 
well”, and as you can see by our campaign 
success, we wholeheartedly believe in doing 
what we can for those around us.  

N O  E M P T Y  B E L L I E S   By: Lindsay Lane, Project Manager, Customer Service, Open Text

http://www.thefoodbank.ca/en/getinvolved/coordinate_a_food_drive.asp
https://www.thefoodbank.ca/en/donate/donateonline.aspx


THANK YOU  for al l  that 
you do! Together,  we feed 
neighbours.

The Kitchener-Waterloo Comedy Festival 
is once again partnering with The Food 
Bank of Waterloo Region to help make 
neighbours smile. Centre in the Square and 
the Festival is donating $1 to The Food 
Bank from each ticket sold for the opening 
night Gala. Food Bank donations can be 
added to any ticket purchased online 
kw-comedy.com. Volunteers will also be 
collecting financial and food donations at 
each venue throughout the Festival.  

UPCOMING
EVENTS

M O S T  N E E D E D  I T E M S

M A R C H  2 - 4 ,  2 0 1 7

Canstruction is the only international food 
drive that invites and empowers designers, 
architects and engineers to help neighbours 
in need, struggling with hunger. Head to 
Conestoga Mall to see amazing sculptures 
designed and built by teams from local 
companies. Vote for your favourite(s) to win 
the People’s Choice award. Plan to get your 
team involved in 2018 — it’s a great team 
builder and profile raiser for your company 
and your colleagues. bit.ly/CanstructionWR

M A R C H  1 0 - 1 9 ,  2 0 1 7

Spring Food & Fund Drive – Join the 
community in raising food & funds to provide 
415,000 meals. Theme days, dress up or 
dress down days, compete for prizes (like the 
best parking spot for a month) are some of 
many ideas to make helping your neighbours 
in need fun. Learn more and register your 
drive at bit.ly/RegisterADrive 

M A R C H  3 0 - A P R I L  1 9 ,  2 0 1 7

Every Plate Full is Canada’s Largest Food 
Drive! The Food Bank of Waterloo Region is 
encouraging our supporters to plan a food 
and fund drive, host a dinner, and challenge 
a friend or co-worker so that we can fill every 
plate through the summer months.  

M A Y  5 - J U N E  9 ,  2 0 1 7

THE FOOD BANK OF
WATERLOO REGION
50 ALPINE COURT
KITCHENER, ON  N2E 2M7
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Please check our website thefoodbank.ca 
for updates on these events and more

CANNED FISH

CANNED FRUIT

CANNED VEGETABLES

PEANUT BUTTER

COLD CEREAL

RICE

TOMATOES & SAUCE

MACARONI & CHEESE

CANNED STEWS & CHILI

BEANS IN SAUCE

http://www.thefoodbank.ca/en/events/Canstruction.asp
http://www.thefoodbank.ca/en/getinvolved/coordinate_a_food_drive.asp
http://www.thefoodbank.ca/



